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Driving Change for Tourism COMPANY PROFILE



OUR STORY

H Marketing Greece é&xel amodedelyyéva cupfdAel otnv €EENIEN TNG  ETTIKOIVWVIOKNG
TautéTNTag TNG EAAGSOG, dnuIOUPYWVTAG QRN Kal EIKOVA yIa Tn XWPa.

Me 1n dUvaun TTou Tng Oivel 0 BeCUIKOG TNG POAOG, SIAUOPPWVEI KOIVOTNTEG TOUPIGUOU TTOU
HoipaovTal KOIVEG aieg yia TNV avaTITuén Twv TTPOOPICUWY g€ OAn Tnv EAAGSa, kaBwg kai
OUUTTPAEEIG KOl CUPUOXIEG UE CUMMETOXN ONUOCIOU Kal IBIWTIKOU Topéd. ZnTtouuevn eival n
KaBiEpwan ouyxpovwy TACEWV GTN dnuIoUpYia TOUPIOTIKOU TTPOIGVTOG Kal TNV TTPOBOAN Tou.

Me onuavTikég eukaipieg va avaduovTial TV €TTOPEVN MEPA Yia TOV €AANVIKO TOUPICHO, N
Marketing Greece cupBaAAel pe TNV TEXVOyvwaia Kal Tov KOPPIKO TNG pOAo aTov axedlagud Kai
TNV uAotroinon dpdoewv TTou Ba cupBAaAEl oTn BIWOIKN TOUPICTIKA AVATITUEN TWV TTPOOPICHWV.
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CREATE

AgnyoupaoTe I0Topieg yia TV EAANGSa,
KévovTtag BouTid oTNV TAUTOTNTA TWV
TIPOOPICUWY Kal OTTOTUTTLIVOVTAG Ta
HovadIka XapaKTNPIOTIKE TOU
€AANVIKOU TOUPIOTIKOU TTPOIGVTOG PE
oUyxpovn ETTIKOIVWVia Kal aiglnTIKr
Kal TPATTO TTou €ival CUPBATOG PE TIG
TTAYKOOMIEG TATEIG.

PLANNING & STRATEGY

XTioupe oTPATNYIKA KOl OXEDIGlOUpE
OpdaeIg yIa TOUG TTPOOPICHOUG,
EVOWUATWVOVTAG TIG agieg TNG BIWoIung

avAamTugng kai aglomoiwvTag data, épeuveg
Kal MEAETEG TTOU €xoupe aTn didBeon pag.

ENGAGE

AnpioupyoUpue KOIVOTNTEG OTOUG
TIPOOPIoHOUG TToU poipddovTal To idIo
Opapa yia Tov EAANVIKO TOUPIoUO KAl TOV
TOTTO TOUG, HE GUUMETOXH IDIWTIKOU Kal
dnudaiou Topéa, XPNOIUOTIOIWVTAG TNV
TEXVOYVWOia pag. Avatrapdyoupe To
HAvVUPA TNG XWPAg pag aTo JiKTUO
d1eBvov MME 10U éx0UpE
dnuIoUPYNOEl, TTApAyovTag BETIKA
SNUoCIATNTA Yia TN XWPA.
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GROW

Evduvapwvoupe yneiakd 1o yrivupa
NG EAAGDOG KAl TwV TTPOOPITUWY,
Badoupe aTO iB10 GXNUG TO GUVOAO TOU
oUyXpOVOU TOUPIOTIKOU TTPOIGVTOG Kal
10 TagIdeUoUPE OE GAO TOV KOONO.
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WHAT SETS US

Discover

Greece

I H avarmTuén kai n diaxeipion Tou discovergreece.com TTou €ivai n
MeEYOAUTEPN TAgIOIWTIKA TTAAT@OpUa TOU €idoug kal Ta social
media, TTOU aTOTEAOUV ONUEIO avaQOPAG yia TO TOUPIOTIKO

oikooUoTnua.
SETE | INSETE

2AuEpPQa, To discovergreece.com UETPA:

APART

I H ¢@uon ka1 n 6éon tng Marketing Greece, n
BeopIKOTNTO Kal N EEWOTPEPEIG TNG.
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TO XPOVO . 70%

5 XI)\IG6(UV T 70 ekar. I Kal OpYaVIOUWY JIAXEIPIONG TTPOOPICUWY HE
oe 8 yhibooeg TTAPAYWYAS XproTeg

OTOXO TN YVWON KAl TN CUVAQEIQ.
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JOINING FORCES ==

PRIVATE SECTOR
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JOINING FORCES ==

NPOs & PUBLIC SECTOR
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